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Includes interviews with Gail Rebuck (CEO of Penguin Random House), Sir John Hegarty (Founder of
BBH) and Stuart Murphy (Director of Entertainment Channels atSky)

Def: Spark (n) - an elusive moment when a new idea strikes that has the potential to transform the way you
do business.

Big or small, new ideas are the lifeblood of all successful businesses. They are responsible for higher profits,
quicker growth and game-changing innovations.

But how do you foster a creative culture, nurture new ideas and manage the people behind the el ectricity?

The Spark answers these questions and more, unravelling the mystique around business creativity and
offering 10 practical steps to building an innovative team and becoming an inspiring creative leader.
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From reader reviews:
Betty Ahlstrom:

The book The Spark: How to Ignite and Lead Business Creativity (Financial Times Series) can give more
knowledge and information about everything you want. Exactly why must we leave the great thing like a
book The Spark: How to Ignite and Lead Business Creativity (Financial Times Series)? A number of you
have a different opinion about book. But one aim this book can give many info for us. It is absolutely right.
Right now, try to closer together with your book. Knowledge or facts that you take for that, you can give for
each other; you may share all of these. Book The Spark: How to Ignite and Lead Business Creativity
(Financial Times Series) has simple shape but the truth is know: it has great and big function for you. You
can seem the enormous world by available and read a publication. So it is very wonderful.

Terri Wiggins:

As people who live in the modest era should be revise about what going on or info even knowledge to make
al of them keep up with the erathat is certainly always change and move forward. Some of you maybe will
certainly update themselves by reading through books. It is a good choice in your case but the problems
coming to anyone is you don't know what one you should start with. This The Spark: How to Ignite and Lead
Business Creativity (Financial Times Series) is our recommendation to cause you to keep up with the world.
Why, as this book serves what you want and need in this era.

Danielle Tilley:

Isit you who having spare time and then spend it whole day simply by watching television programs or just
lying on the bed? Do you need something totally new? This The Spark: How to Ignite and Lead Business
Creativity (Financial Times Series) can be the respond to, oh how comes? The new book you know. You are
and so out of date, spending your extratime by reading in this brand new erais common not a nerd activity.
So what these ebooks have than the others?

Brooke Lambeth:

Asascholar exactly feel bored in order to reading. If their teacher requested them to go to the library as well
asto make summary for some guide, they are complained. Just tiny students that has reading's soul or real
their pastime. They just do what the educator want, like asked to the library. They go to there but nothing
reading critically. Any students feel that examining is not important, boring and also can't see colorful
photographs on there. Yeah, it is to be complicated. Book is very important for you personally. As we know
that on this age, many waysto get whatever we wish. Likewise word says, ways to reach Chinese's country.
Therefore this The Spark: How to Ignite and Lead Business Creativity (Financial Times Series) can make
you experience more interested to read.
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