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Barack Obama’s historic 2008 campaign exposed many white Americans more than ever before to a black
individual who defied negative stereotypes. While Obama’s politics divided voters, Americans uniformly
perceived Obama as highly successful, intelligent, and charismatic. What effect, if any, did the innumerable
images of Obama and his family have on racial attitudes among whites? In The Obama Effect, Seth K.
Goldman and Diana C. Mutz uncover persuasive evidence that white racial prejudice toward blacks
significantly declined during the Obama campaign. Their innovative research rigorously examines how racial
attitudes form, and whether they can be changed for the better.

The Obama Effect draws from a survey of 20,000 people, whom the authors interviewed up to five times
over the course of a year. This panel survey sets the volume apart from most research on racial attitudes.
From the summer of 2008 through Obama’s inauguration in 2009, there was a gradual but clear trend toward
lower levels of white prejudice against blacks. Goldman and Mutz argue that these changes occurred largely
without people’s conscious awareness. Instead, as Obama became increasingly prominent in the media, he
emerged as an “exemplar” that countered negative stereotypes in the minds of white Americans.
Unfortunately, this change in attitudes did not last. By 2010, racial prejudice among whites had largely
returned to pre-2008 levels. Mutz and Goldman argue that news coverage of Obama declined substantially
after his election, allowing other, more negative images of African Americans to re-emerge in the media. The
Obama Effect arrives at two key conclusions: Racial attitudes can change even within relatively short periods
of time, and how African Americans are portrayed in the mass media affects how they change.

While Obama’s election did not usher in a “post-racial America,” The Obama Effect provides hopeful
evidence that racial attitudes can—and, for a time, did—improve during Obama’s campaign. Engaging and
thorough, this volume offers a new understanding of the relationship between the mass media and racial
attitudes in America.
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From reader reviews:

Jeffrey Ramsey:

Now a day individuals who Living in the era exactly where everything reachable by match the internet and
the resources included can be true or not call for people to be aware of each facts they get. How many people
to be smart in receiving any information nowadays? Of course the solution is reading a book. Reading a book
can help people out of this uncertainty Information specifically this The Obama Effect: How the 2008
Campaign Changed White Racial Attitudes book because book offers you rich information and knowledge.
Of course the data in this book hundred percent guarantees there is no doubt in it you probably know this.

John Mendoza:

Often the book The Obama Effect: How the 2008 Campaign Changed White Racial Attitudes will bring you
to definitely the new experience of reading a new book. The author style to describe the idea is very unique.
Should you try to find new book to study, this book very ideal to you. The book The Obama Effect: How the
2008 Campaign Changed White Racial Attitudes is much recommended to you to study. You can also get the
e-book through the official web site, so you can easier to read the book.

Dawn Fernandez:

The reserve with title The Obama Effect: How the 2008 Campaign Changed White Racial Attitudes posesses
a lot of information that you can study it. You can get a lot of advantage after read this book. This specific
book exist new knowledge the information that exist in this guide represented the condition of the world
today. That is important to yo7u to be aware of how the improvement of the world. This particular book will
bring you throughout new era of the the positive effect. You can read the e-book on your own smart phone,
so you can read that anywhere you want.

Rosa Felton:

Reading can called brain hangout, why? Because when you find yourself reading a book specially book
entitled The Obama Effect: How the 2008 Campaign Changed White Racial Attitudes your thoughts will
drift away trough every dimension, wandering in each and every aspect that maybe mysterious for but surely
can be your mind friends. Imaging each word written in a publication then become one application form
conclusion and explanation which maybe you never get previous to. The The Obama Effect: How the 2008
Campaign Changed White Racial Attitudes giving you one more experience more than blown away the mind
but also giving you useful info for your better life with this era. So now let us present to you the relaxing
pattern this is your body and mind is going to be pleased when you are finished looking at it, like winning a.
Do you want to try this extraordinary shelling out spare time activity?
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